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Introducing 
Collab Digital
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The agenda
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What we’ll cover.
1. Why use video?
2. Types of video
3. Apps, programs & software
4. Video planning
5. Video shooting
6. Video editing 
7. Homework task
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Why use 
video?
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Video is engaging.
There’s no denying the video is more engaging than static
imagery. Your message can be conveyed through both
moving visual and audio – which means quicker cut-through.
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Video is emotive.
Video is incredibly emotive. You can easily create an
emotional connection where the audience is driven to think or
feel - and from there comes action by way of engagement.
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Shorter works best, but 
it’s all about context.
Short form videos work best on social media – that’s video
that’s under 30 seconds BUT it is all about context. If your
message takes longer to convey – that’s fine and in fact, video
length of 2-3 minutes can be just as engaging as shorter
videos.
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Shoot for mobile.
Audiences are using mobile 80% of the time – so whenever
we are creating video content, we need to keep this in mind.
The screen size is smaller, so if your video is shot in a wider
format – will the audience be able to see what they need to
see?
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Types of video.
Live video, Story video, Newsfeed video – they’re all the same
format but they all serve a different purpose.

• Live video is best for ‘being in the moment’.
• Story video is best for being less formal, whilst showcasing

a more casual style of content.
• Newsfeed video is more curated and edited to a higher

degree.
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What action should the 
audience take?

The number one thing to consider whenever you are creating 
video – is what action should the audience take once they 
watch your video. Do you want them to take a specific action 
such as engaging via comments or sharing? Do you want them 
to click a link to find out more? Do you want them just to think 
or feel, with no action required? 
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Apps, 
Programs 
& Tools.
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InShot.
The InShot mobile app is by far the
most user-friendly, with significant
functionality included. It’s also one of
the cheapest on the market – making it
a standout from the rest. There is no
desktop version, however.

MONTHLY: $5.99
ANNUALLY: $19.99
ONE-OFF: $59.99
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VivaVideo.
VivaVideo is very similar to InShot, but
is more expensive. It does have
templates and functionality that differ
to InShot, so if you want to stand out
then this app is one you should
consider.

MONTHLY: $12.99
ANNUALLY: $65.99
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Canva.
Canva is available across both desktop
and mobile and allows you to use pre-
existing templates to fully customise
your existing videos with preset themes
– it’s like a graphic designer in your
pocket!

MONTHLY: $19.99
ANNUALLY: $179.99
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VideoPad.
If you’re a little more technical and you’re wanting the
ability to take your videos a step further with fully
customised production – try VideoPad. This fully
operational video editing software is available on
desktop only and gives you much more capability – but
it is significantly harder to use as there are no set
templates included.
ONE–OFF: $64.99
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Stabilisers.
A smartphone stabiliser will ensure
that your shots are super stable and
clean with minimal jumping around
– even if you are on the move. This
means that your videos will present
more professionally.

DJI OSMO MOBILE 3: $169 (click to view)
KAISER BASS S3: $89.99 (click to view)

https://www.noelleeming.co.nz/shop/photography/gimbals/dji-cp-os-00000022-01-osmo-mobile-3/prod183971.html?gclsrc=aw.ds&&gclid=EAIaIQobChMIgLG-6raO8AIVhAsrCh24kw6aEAQYASABEgIyRPD_BwE&gclsrc=aw.ds
https://1-day.co.nz/products/kaiser-baas-s3-gimbal-for-smartphones-4969-1810487734?utm_source=google&utm_medium=cpc&gclid=EAIaIQobChMIyOWjz7aO8AIVzBwrCh1OzQjnEAQYAyABEgKipfD_BwE
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Mics.
If you’d like to step the quality of your
voice recording up several notches,
using an external lapel mic will do
exactly that! Your audio will be
recorded separately as an individual file
– this means you would have to overlay
and match it to your video footage.

RODE SMARTLAV MIC: $119 (click to view)

https://www.rubbermonkey.co.nz/Rode-smartLav-Lavalier-Condenser-Microphone-for-Smartphones
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Planning.
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Step one: 
Identify the purpose. 
What is the core purpose of your video? What objective
are you wanting to achieve by creating this video? Why
does the viewer need to see this video?
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Step two: 
Identify the message. 
To help you achieve your objective, what’s the key
message and how do you plan on conveying this to the
viewer? What length of video do you need create to be
able to communicate your message in its entirety?
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Step three: 
Establish the setting. 
Where will you shoot the video? What will the lighting
be like, and will this change depending on the time that
you shoot your video? Will there be other background
noise? What will the background be?
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Step four: 
Create a rough script
For some, a structured script is much easier to follow –
but it can come across a little unnatural. For others,
glancing at bullet points to keep on track is enough –
what will work best for you?
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Step five: 
Establish your shot list
Now that you have the purpose, message, setting and
script sorted – it’s now time to establish what shots you
need. Will it just be you talking to the camera, or will
you capture some secondary footage to overlay also?
This process is commonly known as storyboarding.
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Step six: 
Shoot your video!
With all planning complete, it’s time to shoot your
video!
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Shooting.
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Set the scene.
In the setting which you are going to shoot your video –
ensure that everything is set up. Test your shots first to
ensure there is nothing which could contaminate them.
There’s nothing worse than having to reshoot perfectly
good takes!
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Minimise disruptions.
Make sure that there is no risk of disruptions – this
could include external noise, phones ringing, people
entering the room and more.
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Allow additional time.
We always allow additional time. Why? It means you
don’t have to rush your shots if you are running behind.
If you rush – your delivery on camera may not be the
best it could be, which will impact the core purpose and
message of the video.
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Editing.
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Trim your footage.
Now it’s time for the fun part – trimming to select the
final footage that you will use in your video. You can be
super concise with how you trim your footage, right
down to seconds.
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Bring it all together.
Once you have your final footage, you now need to
bring it altogether into a single video. This is where you
can manage the flow of the video to ensure that it’s well
paced. Sometimes at this stage, you will establish the
need for additional shot/s that need to be captured or
redone.
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Add extra elements.
Once the footage has been brought together and you
are happy with it, you can now add additional
customisations such as logo or text overlays, frames,
stickers, music and more!
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Save in the correct 
format.
Where will the video be seen? If it’s mostly for Stories,
your video will need to be saved as a vertical video. If
you’ll be posting it to your page, either 1:1 or 16:9 are
the right sizes.
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Homework.
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Create a video and share 
it with ANA.
It’s time to experiment! First, we recommend downloading the
apps we have suggested. Have a play with each to determine
which one works best for you – they all offer 3 day free trials.
From there, step into the planning phase!

Create a short 30 – 90 second video to share on your page,
tagging Activity & Nutrition Aotearoa and be into WIN!
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Thank you.
collab.co.nz collabdigitalnz collabdigital


