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Background

• 1/3 NZ children overweight or obese

• Eating out frequently identified as 

important risk factor

• NZers eating out more frequently than 

ever before 

• Cafes, restaurants, bars, pubs and taverns 

are contributing 66% of the market share



Why kids’ menus?





Current status of children’s 

menus

o Approximately half of all dishes offered served with 
deep fried chips

o One third of all dishes offered had a deep fried food 
as the main item

o Nearly every menu had at least one deep fried option 
listed, most commonly chicken nuggets, fish bites and 
hot dogs

o On the positive side approximately 85% of the menus 
had one or more items that could potentially meet our 
criteria, although we couldn’t be sure without seeing 
the recipes

o Less then 10% of the menus appeared to be 
genuinely trying to provide a largely healthy children’s 
menu









What is Kids’ Choice?

• Children’s menu endorsement

• Promoting healthier and more interesting meals for 

children

• Engagement with food services regarding healthier 

catering













Promotion





Work in progress

• We currently have 43 food services 

operating with endorsed menus

• Several more are currently working on 

menus

• And many more that have indicated they 

intend to go down this route but have not 

yet started the journey



Challenges

• Children not primary focus for food 

services

• Busy, under- resourced workforce

• Communication issues
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