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Session Overview

• Purpose 

• Energize background 

• Why a ‘multipronged’ approach? 

• 10 tools & stories

• What we have learnt
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Energize Background



Where are our children 

drinking sugar?
school canteen, cultural events, fundraisers, from 
friends lunches, class rewards, prizes, lunch order, 
sport & rec clubs, celebrations, shared meals, 
interschool tournaments, end of term festivities, 
holiday programmes, sports competitions, 
birthdays, player of the day voucher, camps, 
brought from home, Friday Buy Day, afterschool 
care, interschool tournaments, before during & 
after a game, school fair …



Who is supplying it?

canteen, teachers, PTA, principal, school 
food suppliers (e.g. bakeries), families, 
event organisers, BOT, sports club 
coordinators, after school care organiser, 
local shops, holiday programme leader, 
coach, school volunteers, sponsors …



Why a ‘multipronged’ 

approach?

Different environments and people

• Access – Where are they drinking sugar?

• Dealers – Who is supplying it? 

• Schools – Rural/urban, ethnicity, socio 
economic, size, curriculum delivery …

• Audience – children & adults



10 Tools

1. The People

2. Newsletter Nuggets

3. Tip Sheets

4. Education Sessions

5. Home Play Challenge

6. Food Prep

7. Displays

8. Reference Booklet 

9. Lunchbox Handout

10. Water Week
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What we’ve learnt

1. One size doesn’t fit all

2. Gain trust 

3. Ensure messages are:

• Positive

• Fun & visual

• Consistent 

• Persistent 

• Accessible and appropriate  



eat healthy

be active

have fun!


